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Awareness and Need of Community Charitable Activity of Corporate Sport Team

Masakazu NAITo

Abstract

Today, increasing due to corporate sport teams, it is possibility that corporate sport teams are called on
to contribute to community. The objective of this paper is to examine how community charitable activities of
corporate sport teams is participating community and affecting the community.

Community charitable activity has a good influence on the corporate sport team and it is important that
community charitable activity is recognized from the community. There is a need for community charitable

activity and it is calls for activity made together with the players.

Keywords: corporate sport team, community charitable activity
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